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The average visitor is a Spanish woman between 45 and 55 years old with university 
studies who came to Barcelona by plane with her family and is staying at a hotel in the city.

She is interested in Gaudí and his work and, in addition to the Sagrada Família, she also 
visits Park Güell and Casa Batlló. She uses the metro to get around the city. It is her first 
visit to the Temple, she rates it a 9 and would highly recommend it to others. She rates her 
overall satisfaction with the visit 9.2 out of 10.

(up to 274.25% 
from 2021) 3,781,845
VISITORS

95,086
VISITORS TO GAUDÍ 
HOUSE MUSEUM

Where are visitors from?

REST OF THE WORLD
(11.20%)

REST OF EUROPE
(16.80%)

UNITED KINGDOM
(7.6%)

GERMANY (6.4%)

SPAIN
(17.5%)

FRANCE
(11.2%)

ITALY
(9.4%)

ARGENTINA
(3.3%)

CANADA
(2.8%)

UNITED STATES
(13.8%)
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WE ARE

Installation of the eighth of twelve levels on the 
tower of Jesus Christ.03

Construction of the Chapel of the Assumption 
and the cloister connecting it to the sacristy on 
Carrer de Provença.02

Works to restore and preserve the Nativity 
façade and the cloister of Our Lady of the Rosary.04

01.

02.

04.03.

Completion of two of the towers of the Evangelists, 
Luke and Mark, topped with the figures of the 
tetramorph: an ox and a lion, respectively.01

CONSTRUCTION
UNDER



We did charity illuminations for three causes: International Fibromyalgia, Chronic Fatigue 
Syndrome and other Central Sensitisation Syndromes Awareness Day, Awareness Day for 
Rubinstein-Taybi Syndrome, and the World Pneumonia Awareness Campaign.

ILLUMINATIONS

For Sant Jordi, 141 people from Amics de la Gent Gran and care homes in the 
neighbourhood created an art installation with plexiglass roses and 1,048 people named Jordi, 
Jordina, Jorge or Georgina visited the Basilica for free.

SANT JORDI

We are continuing works to improve physical accessibility at the Temple by getting rid of 
architectural barriers. We added new resources that improve the sensory accessibility of the 
museum, specifically a tactile model of the tower of the Virgin Mary, in collaboration with the 
ONCE Foundation.

ACCESSIBILITY

We organised a concert for peace with several choirs made up of Ukrainian refugees, with 550 
people in the audience. We offered tours and workshops for refugees from Ukraine, with 357 
adults and children participating, and 700 other people from this group visited the Basilica.

CONCERT FOR PEACE

We strengthened our relationship and collaborations with neighbourhood organisations and, 
as per the agreement with the Barcelona City Council, contributed €2.5 million this year.

COLLABORATION

WE ARE
THE PEOPLE



PEOPLE

21,000
OPEN DOORS DAYS
With the positive response to the Open 
Doors Days for the Mercè festivities, we 
extended this initiative to the celebrations for 
Barcelona’s co-patron saint, Santa Eulàlia, for 
the first time. So, we gave out 6,000 tickets 
for the Santa Eulàlia Open Doors Days and 
15,000 for the Mercè days.

2,113
ACTIVITIES
The family activities returned, and 2,113 
children and their guardians took part in 
children’s workshops and activities for Easter 
Week and Christmas.

4,503
CONCERTS
Continuing in the line of bringing culture 
to the people, 4,503 people attended the 
Easter and Christmas concerts
by Orquestra Simfònica del Vallès and the 
children’s carolling featuring choirs and 
musicians from municipal music schools.

68,170
STUDENTS
We welcomed 68,170 students from national 
and international schools and universities 
through our educational visits.

934
CHILDREN’S FESTIVAL
For the first time, we attended the Children’s 
Festival in Barcelona, offering a workshop that 
934 children and their guardians took part in.

5,502
SOCIAL VISITS
Continuing our programme of social visits, we 
hosted 402 tours with a total of
5,502 people from vulnerable groups. These 
visits increased exponentially from 2021.
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43,426

327,560
20,593

56 INTERNATIONAL MASSES

VISITS TO THE CHAPEL OF THE 
SACRAMENT AT THE BASILICA

DIOCESE EVENTS AND MASSES

VISITORS

WORSHIP



Auditors: Ernst & Young
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100% of the Basilica’s 
income is private

53.9
EXPENSES

(millions of Euros)

Temple 
management

General 
services

Contribution 
to Diocese 

Common Fund

Barcelona 
City Council 
agreement

43% 32% 14% 6%

Construction 
and works

100.7
INCOME

(millions of Euros)

From visitors

99%

Private inheritances 
and legacies

0.8%

Other

0.2%

5%

TRANSPARENT
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1,300
EXTERNAL COLLABORATORS

89
INTERNAL EMPLOYEES

69%
MEN WOMEN

31%

16
TRAININGS

DEDICATED
PEOPLE
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(up 144% from 2021)

VISITS TO THE WEBSITE

3,689,217 

PRESS CONFERENCESWe held two press conferences: one to share a tactile model 
made in collaboration with the ONCE Foundation and another for 
the Mercè festivities Open Doors Days.

MEDIA REQUESTS

13% Agency

18% Print media

15% Radio

19% Online media

35% TV

226

SOCIAL MEDIA FOLLOWERS

31%

40,694

16%

180,047

9%

189,694

up:

COMMUNICATION
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