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The fastest growing nationality was Chinese, up 60.75% from the
previous year. The nationality with the biggest drop was French,
down 0.93% from the previous year.

OVERALL SATISFACTION
WITH THE VISIT (out of 10)
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CONSTRUCTION

03.
The base of the pinnacle of the tower of Jesus Christ was built,
and the lower arm and first two horizontal arms were put on the
Cross.
Construction of the section of the cloister on Carrer de
Provenca has progressed, and the Chapel of the Assumption
reached 8 metres of its total 30-metre height.

On the Nativity fagade, the Matthias bell tower
has been restored.
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THE PEOPLE

SANT JORDI

For Sant Jordi, 3,884 people called Jordi or Jordina in any language visited the Basilica
for free, 34.44% more than the previous year. The audiovisual installation “Llum
primigénia” (Primeval Light) reinterpreted the legend of Saint George with contemporary
visual language, using light as a symbol of regeneration.

CONTINUOUS UPDATES

The Sagrada Familia museum inaugurated the remodelled room called “Antoni Gaudi.
Humanity and spirituality”, which gives visitors an intimate look at the Catalan
architect. Through photos, models and unpublished materials, the space explores his
personality, beliefs and views on architecture. This space aims to delve deeper into
Gaudi's human and spiritual legacy and enrich visitors' experience at the Basilica.

DEALS FOR LOCALS

From December 2025 to February 2026, 10,201 people took advantage of the
special tickets for locals.

PEOPLE

OPEN DOORS DAYS

In 2025, 8,500 tickets were given out in

a draw for the Santa Eulalia Open Doors

Days and 20,000 for the Open Doors Days ’

for the Merce festivities.

SOCIAL VISITS

Through the programme of social visits, 326 tours
were hosted with a total of 6,320 people from
socially vulnerable groups. ’
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ACTIVITIES

Regarding family activities designed to open up the

Temple to the little ones, a total of 1,035 children took

part in children's workshops and activities for Easter ’

and Christmas, as well as the “Be like Gaudi for a day;
build the tower of Barnabas” workshop.

CONCERTS
In addition to the traditional Easter and Christmas concerts,
the Basilica also hosted a concert of Mozart's Requiem in

collaboration with the Liceu, a carolling concert and the

international concert of European children's choirs, as part

of a programme commemorating the hundredth anniversary of Antoni Gaudi's death.
The event was a tribute to the thousandth anniversary of Montserrat. In total, 9,114
people took part in these musical experiences.

STUDENTS

We welcomed 135,409 foreign schoolchildren

and 56,101 Spanish students. ’
ILLUMINATIONS

We lit up the facade for charity on three

occasions: in April for World Autism Awareness

Day, and in October for World Sight Day and

Phelan-McDermid Syndrome Awareness Day.

In May, it was lit up to commemorate Europe Day. For Easter 23,500 people came to see
the narrated light and music show on the Passion fagade.
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ACTION FUND

The Junta Constructora del Temple Expiatori de la Sagrada Familia opened the third
call for the Social Action Fund (SAF), reaffirming its commitment to supporting
third-sector organisations. In order to reach as many projects as possible and

have an even greater impact on society, the amount earmarked was increased

40% compared to 2024. Plus, the scope was expanded to include the dioceses of
Terrassa and Sant Feliu de Llobregat, in the Barcelona Ecclesiastical Province.

NUMBER OF PROJECTS
SUBMITTED

OF WHICH ARE AMOUNT ALLOCATED

ELIGIBLE (an increase of 40% compared
to the previous year)

2806 €405 M
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PARTICIPANTS

103 INTERNATIONAL MASSES 8 1 2 /‘ 1
23 DIOCESE EVENTS AND MASSES 2 7 6 3 8
VISITS TO THE CHAPEL OF THE

SACRAMENT AT THE BASILICA

(25.28% more than the previous year)
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TRANSPARENCY

100% of the Basilica's income is private

3 INCOME
1 4 5 (millions of Euros)
°

96.99% 0.4% 27%

o @)
| |

Private Other
contributions

From visitors

In 2025, the Sagrada Familia didn't receive any inheritances.

EXPENSES
(millions of Euros)
)

Temple General  Contribution  Barcelona
management services to Diocese  City Council
Common Fund Agreement

51.7%

Construction 81.8% O O ©

and works 7.8% 6.4% 2.3%

Auditors: KPMG
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COMMUNICATION

MEDIA APPEARANCES
Source: Rebold and Kantar Media

National press <Up 36.76% from ; International press < Data from July

’| 5' 380 the previous year 20' 529 to December

SOCIAL MEDIA FOLLOWERS

0-0-
| |

232,374 47797 346,892 28500 6,353 3,752

12.81% 5.19% 47.60% 26.67% 7714% Launched
September 2025
Increase from previous year Source: Metricool
Total VIEWS
32 O O 8 5 3/' Source: Metricool
I I
YouTube videos Instagram videos ~ <Up 296.19% from i TikTok videos

116,738 14,740,731  thepreviewsyear - 16151,062

VISITS TO THE WEBSITE
Up 58.5% from
’ ’ the previous year

/87/8), 28] PG 1,125,914 Looking at the site

Blog visits 261,576 zeaIZ::i?eed Temple 1,340
Up 34.22% from 2018 Print copies in Catalan, Spanish and English,

(relaunched in March 2025). plus the digital version.
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Report video

Sagrada Fam I’Ua sagradafamilia2026.org
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